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Instagram Marketing 
 
Instagram marketing means using Instagram to promote your brand, increase 
visibility, attract followers, generate leads, and boost sales. 
Instagram is a very popular platform, especially among people aged 16 to 34, which 
makes it a powerful marketing tool for businesses, entrepreneurs, and content 
creators. 
 
Instagram Marketing Techniques 
Organic Content (Free Content): 
This includes regular posts such as: 
• Photos 
• Videos 
• Carousels (multiple images in one post) 
• Reels (short videos) 
• Stories 
Organic content helps you connect naturally with your audience. 
 
Paid Content (Instagram Ads): 
Businesses can run paid advertisements like: 
• Story ads 
• Feed ads 
• Shopping ads 
• Reels ads 
These ads help reach a larger and targeted audience. 
 
Influencer Marketing: 
Brands collaborate with influencers to promote their products or services to their 
followers. 
• Shopping Features: 
Instagram provides shopping tools such as: 
• Shop tab 
• Product tags 
• Product catalog 
• Live shopping 
• Instagram Checkout 
• Shopping ads 
These features make it easier for customers to discover and buy products directly 
from Instagram. 
 
Instagram Basics 
Instagram is a popular social media platform where people share photos and videos, 
connect with friends and followers, and discover new content. It is mainly a visual 
platform, so good-quality photos and interesting content are important for success. 



 

 

2

2 of 7 

 
Instagram Marketing 

 

 

Below are the basic features of Instagram: 
 
Creating an Account 
• Download the Instagram app from the Google Play Store (Android) or App Store 
(iOS). 
• Open the app and tap Sign Up. 
• You can sign up using your phone number, email address, or Facebook account. 
• Choose a username (handle) that represents you. This will be your unique 
Instagram identity. 
 
Setting Up Your Profile 
After creating your account: 
• Add a profile picture. 
• Write a short bio about yourself. 
• Add your website link (if you have one). 
• You can also include contact details. 
 
Privacy Settings 
Instagram allows you to: 
• Make your account Public (anyone can see your posts). 
• Make your account Private (only approved followers can see your posts). 
You can change these settings anytime. 
 
Following & Followers 
• When you follow someone, you can see their posts in your feed. 
• When someone follows you, they can see your posts in their feed (if your account 
is public or you approve them). 
 
Posting Content 
• Tap the “+” (plus) icon to upload a photo or video. 
• You can take a new photo/video or select one from your gallery. 
• Add filters, captions, and hashtags (#). 
Hashtags help more people discover your content. 
 
Interacting with Content 
• Double-tap or press the heart icon to like a post. 
• Leave a comment to interact. 
• Tap the bookmark icon to save posts to your collections. 
 
Instagram Stories 
Stories are photos or videos that disappear after 24 hours. 
You can add: 
• Text 
• Stickers 
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• Music 
• Drawings 
You can view others’ stories from the top of your feed. 
 
Explore Page 
The Explore tab shows new content based on your interests and activity. It helps 
you discover new accounts and trending posts. 
 
Direct Messages (DMs) 
You can send private messages through Instagram Direct. 
Tap the message icon in the top right corner to access your chats. 
 
Notifications 
Instagram notifies you when someone: 
• Likes your post 
• Comments on your post 
• Mentions or tags you 
You can manage notification settings in the app. 
 
Business Accounts 
Instagram offers Business and Creator accounts with extra features like: 
• Insights (analytics) 
• Promotions and ads 
• Contact buttons 
 
Safety & Privacy 
Be careful about what you post online. 
You can block, mute, or report users who behave inappropriately. 
 
Content Creation on Instagram 
Creating interesting and attractive content is very important for building a strong 
presence on Instagram. Since Instagram is a visual platform, your posts should look 
good and be relevant to your target audience. 
Creativity and originality are very important on Instagram. Your content should 
match your brand’s personality and values while also connecting with your specific 
audience. Over time, you will develop a content strategy that helps you achieve 
your Instagram goals. 
 
• Define Your Audience 
Understand who your target audience is. 
Learn about their: 
• Age and location (demographics) 
• Interests and hobbies 
• Lifestyle and preferences 
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This helps you create content that they will enjoy and engage with. 
 
• Set Clear Goals 
Decide what you want to achieve on Instagram. For example: 
• Increase brand awareness 
• Drive traffic to your website 
• Generate leads or sales 
Your content should support these goals. 
 
• Create a Content Calendar 
Plan your posts in advance using a content calendar. 
This helps you: 
• Stay consistent 
• Post regularly 
• Maintain variety in your content 
 
• Choose Your Content Type 
Instagram offers different types of content, such as: 
• Photos 
• Videos 
• Reels 
• Stories 
• Live videos 
Use a mix of these formats to keep your content fresh and interesting. 
 
• Use High-Quality Visuals 
Good visuals are very important on Instagram. 
• Use a good camera or smartphone. 
• Focus on proper lighting and clear images. 
• Edit your photos to improve quality. 
Keep a consistent style or theme to build a strong and recognizable brand identity. 
 
Engagement on Instagram 
Engagement means getting your audience to like, comment, share, and interact 
with your content. High engagement helps grow your brand and build strong 
relationships with followers. 
 
Create Unique and Interesting Content 
Give people a reason to follow your account. 
• Share content that is useful, creative, or entertaining. 
• Show some personality, compassion, or humor if it matches your brand. 
• Make sure your content is relevant to your target audience. 
• Take followers behind the scenes to show how your products are made or how 
your business works. 
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• Share user-generated content (posts from customers) and add your own comments. 
When people find your content interesting, they are more likely to share it, which 
can increase sales and customer satisfaction. Many successful brands like Nike are 
known for creating engaging content. 
 
Use Hashtags 
Hashtags (#) help your content reach more people. 
• Use hashtags related to your product or service. 
• This helps you connect with people who are interested in your niche. 
For example, popular brands like Chanel and Dior receive thousands of mentions 
through hashtags. 
 
Use High-Quality Images and Videos 
Good visuals attract more attention. 
• Post clear, high-quality images and videos. 
• Use proper lighting and correct image sizes. 
• Maintain a consistent color theme or style. 
• Use editing tools or apps to improve photo quality. 
Posts with strong visuals usually get more likes, comments, and shares. Well-edited 
and attractive images make your brand look professional and appealing to 
customers. 
 
Instagram Ads 
Instagram Ads are paid promotions that businesses use to reach more people on 
Instagram. These ads appear in users’ feeds, Stories, Reels, or Explore page just like 
normal posts, but they are marked as “Sponsored.” 
Businesses use Instagram ads to: 
• Increase brand awareness 
• Promote products or services 
• Get more website visits 
• Generate leads or sales 
 
Types of Instagram Ads 

1. Photo Ads 
A single image used to promote a product or service. 
Example: A clothing brand posting a sponsored image of a new summer collection. 
 

2. Video Ads 
Short videos that show products, tutorials, or promotions. 
Example: A skincare brand showing how to use a face serum in a 15-second video. 
 

3. Carousel Ads 
Multiple images or videos in one ad that users can swipe through. 
Example: A travel company showing 5 different holiday destinations in one ad. 
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4. Story Ads 
Full-screen ads that appear between Instagram Stories. 
Example: A food delivery app offering “20% OFF – Order Now” in a Story ad. 
 

5. Reels Ads 
Ads that appear while users scroll through Reels. 
Example: A fitness brand promoting workout gear using a trending Reel. 
 
Simple Example of How It Works 
Suppose you own a bakery in Mumbai. 
You can run an Instagram ad targeting: 
• People aged 18–40 
• Living in Mumbai 
• Interested in cakes and desserts 
Your ad shows a picture of a chocolate cake with the message: 
“Order Fresh Birthday Cakes – Same Day Delivery!” 
People who see the ad can click and place an order. 
 
Instagram Stories 
Instagram Stories are photos or short videos that disappear automatically after 24 
hours. They appear at the top of the Instagram app and are shown in full screen. 
Stories are mainly used to share quick updates, daily activities, promotions, or 
behind-the-scenes content. 
 
Features of Instagram Stories 

1. Temporary Content 
Stories stay visible for only 24 hours (unless saved as Highlights). 
 

2. Photos & Videos 
You can upload: 
• Pictures 
• Short videos 
• Boomerangs 
• Text-only stories 
 

3. Stickers & Tools 
Instagram Stories allow you to add: 

• Stickers: Decorative or interactive elements you can add to Stories to make them 

more engaging. 

• GIFs: Short, animated images used to make Stories fun and expressive. 

• Music: A feature that lets you add background songs to your Story. 

• Polls: An interactive sticker that allows followers to choose between two options. 
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• Question Boxes: A feature that lets followers send you questions or responses. 

• Countdown Timers: A sticker that shows a timer counting down to a specific 

event or date. 

• Location Tags: A tag that shows the place where the photo or video was taken. 

• Hashtags: Words with a “#” symbol that help people discover your content. 

4. Highlights 
Even though Stories disappear after 24 hours, you can save them as Highlights on 
your profile so they stay permanently. 
 
Why Instagram Stories Are Important 
• They help you connect with your audience daily. 
• They increase engagement through polls and questions. 
• They are great for promoting offers and new products. 
• They feel more casual and personal than regular posts. 
 

Assignment 
 
Q1. What type of content performs best on Instagram? 
A) Long text posts 
B) Visual content (images & videos) 
C) Audio only 
D) PDF files 
 
Q2. Best format for organic reach growth? 
A) Feed image only 
B) Reels 
C) Text post 
D) Poll only 
 
Q3. What is the ideal video length for Instagram Reels ads? 
A) 5–15 seconds 
B) 2 minutes 
C) 10 minutes 
D) 30 minutes 
 
Q4. Best strategy for launching a new fashion brand? 
A) Direct sales to cold audience 
B) Influencer collaboration + retargeting ads 
C) Awareness only 
D) No ads 
 


